
SAINSBURY'S
CoaliƟon member since 2020| As of September 2025, palm oil (CPO and PKO), direct soy, embedded soy, pulp, paper and fibre based packaging, and beef are material
commodiƟes for Sainsbury's.
Theory of Change | HalƟng deforestaƟon and conversion and transforming key commodity sectors to forest posiƟve.

DCF Supply | Element 1: Own Supply Chain

DCF Suppliers | Element 2

Forest PosiƟve Landscapes

At the heart of our work lies a comprehensive theory of change that guides our work towards a forest posiƟve future. By recognising the interconnected challenges within commodity supply chains, we can drive meaningful change that not only protects our forests but also enhances the well-being
of communiƟes linked to producƟon landscapes. Our approach emphasises collaboraƟon with diverse stakeholders and a commitment to transparency, ensuring that we can effecƟvely address deforestaƟon and promote responsible pracƟces. Through our collaboraƟve efforts, we aim to
transform our supply chains and create sustainable outcomes that resonate across the industry.

The following report includes informaƟon on this member company's performance reporƟng against each of our Forest PosiƟve CoaliƟon's Key Performance Indicators (KPIs), highlighƟng their progress in the three key areas that make up our Theory Of Change: DCF Supply, DCF Suppliers and
Forest PosiƟve Landscapes. For a full methodology on the Forest PosiƟve CoaliƟon’s reporƟng process, including a list of all KPIs and public informaƟon requirements, visit 

Palm Oil (CPO/PKO) 1.5 85.60%

85.6% is deforestaƟon and conversion free. A 13.8% decrease since 2023. Last year's figure included RSPO Segregated and Mass
Balance volumes, however in alignment with the CGF DCF methodology only RSPO Segregated has been reported for 2025.
Fully aligned with CGF FPC DCF methodology

100%- We require that the palm oil in our food and
non-food own brand products is physically cerƟfied by
the Roundtable on Sustainable Palm Oil (RSPO)

Direct Soy 1.8 59%

% DCF negligible risk origin: 57%
% DCF cerƟfied: 1.5%
% DCF Monitored: 0%
ParƟally aligned with CGF FPC DCF methodology

100% of Sainsbury's soy footprint: direct and
embedded soy'

Embedded Soy 1.8 59%

% DCF negligible risk origin: 57%
% DCF cerƟfied: 1.5%
% DCF Monitored: 0%
ParƟally aligned with CGF FPC DCF methodology

100% of Sainsbury's soy footprint: direct and
embedded soy'

Pulp, Paper and fibre based packaging 1.8 not reported not reported not reported

Beef and caƩle derived products 1.6 98.30%

 (98.3) of our beef is sourced from the UK and Ireland which are defined as negligible risk for deforestaƟon and conversion in the
CGF-FPC methodology.
In 2024 we sourced 0.02% of our beef from Brazil beef processors who have full traceability of beef supply chains in Brazil. This
applies to direct and indirect farms and means that all caƩle can be traced back to birth farm. The meatpackers we source from
have satellite monitoring systems to source beef that is deforestaƟon and conversion free with a 2020 cut-off date.
Fully aligned with CGF FPC DCF methodology

100%

Palm Oil (CPO/PKO) 2.2, 2.3 Yes Yes
Direct Soy 2.2, 2.3 Yes Yes
Embedded Soy 2.2, 2.3 Yes Yes
Pulp, Paper and fibre based packaging 2.3, 2.4 No No
Beef and caƩle derived products 2.3, 2.4 Yes Yes

Palm Oil Singtang, West Kalimantan Indonesia
hƩps://sourceup.org/iniƟaƟves/tackling-deforestaƟon-in-indonesia-through-mulƟstakeholder
-plaƞorm-at-landscape-scale

Soy Mato Grosso, Piaui, Goais Brazil
hƩps://www.about.sainsburys.co.uk/sustainability/plan-for-beƩer/our-stories/2023/sustaina
ble-soy

Pulp, Paper and fibre based packaging not reported not reported not reported
Beef and caƩle derived products Western Mato Grosso Brazil hƩps://sourceup.org/iniƟaƟves/western-mato-grosso

3

hƩps://transparency.tcgfforestposiƟve.com

We have recommended targets to source DCF palm oil, soy, beef and PPP (paper, pulp and fibre-based packaging) alongside a people posiƟve approach which promotes posiƟve outcomes for the communiƟes linked to producƟon landscapes.

We support suppliers to transform their producƟon of these key commodiƟes to DCF in line with our members’ commitment. Direct engagement in supply chains helps us understand where deforestaƟon, conversion and human rights risks may occur so we can recommend acƟons to be taken by
members to support improved supplier performance.

We address systemic issues in the ‘producƟon landscapes’ of these commodiƟes so they are transformed into forest posiƟve areas. Strategic investment and collaboraƟon will drive forest conservaƟon, ecosystem restoraƟon and improved livelihoods.

Commodity KPI Number % DCF publicly reported in 2025 DCF methodology Scope of reporƟng

Commodity KPI Numbers
Engaging suppliers on
commodity

Tracking & reporƟng supplier
performance & progress

Commodity Name of Landscape invesƟng in LocaƟon Link

Number of landscapes member is invesƟng in



The following table includes a list of each Key Performance Indicator (KPI) for each material commodity, along with the company’s 2024 reporƟng record. The record includes the following responses:
   - “Yes” indicates a company is reporƟng against a KPI and reporƟng quanƟtaƟvely where indicated
   - “Yes–narraƟve reporƟng” indicates a company is reporƟng qualitaƟvely against a quanƟtaƟve KPI
   - “Not yet reporƟng” response indicates a company is not yet reporƟng on a KPI
   - “N/A” indicates a KPI was not established in a given year

The DCF commodity methodologies are subject to updates based on commodity working group discussions and wider sectoral alignment. The 2025 reporƟng cycle is based on the following DCF methodology versions:
   - Palm Oil DCF Methodology Version 0
   - Soy DCF Methodology Version 1.1
   - PPP DCF Methodology Version 0
   - Beef DCF Methodology present in Roadmap Guidance version 1.3

This informaƟon has been self-reported by companies and verified by Proforest. Links are provided to informaƟon when a company is reporƟng (“Yes”) against a public informaƟon requirement, and when a company is reporƟng qualitaƟvely (“Yes narraƟve reporƟng”) against a quanƟtaƟve KPI.
For a full methodology on the Forest PosiƟve CoaliƟon’s reporƟng process, including a list of all KPIs and public informaƟon requirements, visit hƩps://transparency.tcgfforestposiƟve.com

If you have any quesƟons about this report, please contact forestposiƟve@theconsumergoodsforum.com



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

SECTION A: RETAILERS - DIRECT SOY

1.0 - Element 1: Own Supply Chain

1.1 - Policy commitments to the forest posiƟve goals

1.2 - Timebound acƟon plan summary

https://about.sainsburys.co.uk/su
stainability/plan-for-better/our-sto
ries/2023/sustainable-soy

https://www.about.sainsburys.co.
uk/sustainability/better-for-everyo
ne/human-rights

https://about.sainsburys
.co.uk/sustainability/pla
n-for-better/our-stories/
2023/sustainable-soy

https://www.about.sains
burys.co.uk/sustainabilit
y/better-for-everyone/hu
man-rights

https://about.sainsburys.co.uk/~/
media/Files/S/Sainsburys/CRS%
20Policies%20and%20Reports/S
ustainable%20Soy%20Feed%20
Requirements%202023%202709
2323.pdf

https://about.sainsburys
.co.uk/~/media/Files/S/
Sainsburys/CRS%20Po
licies%20and%20Repor
ts/Sustainable%20Soy
%20Feed%20Requirem
ents%202023%202709
2323.pdf

https://about.sainsburys.co.uk/~/
media/Files/S/Sainsburys/CRS
Policies and Reports/Our Policy
on Ethical Sourcing 2022.pdf

https://about.sainsburys.co.uk/~/
media/Files/S/Sainsburys/CRS
Policies and Reports/PLO01-V1
Our Policy on Forest
Products.pdf

Yes All Direct and embedded
soy. Represents 100% of
Sainsbury's soy footprint

https://www.about.sains
burys.co.uk/~/media/Fil
es/S/Sainsburys/CRS%
20Policies%20and%20
Reports/2025/2024%20
Own%20Brand%20Sup
pliers%20-%20Soy%20i
n%20Animal%20Feed.
pdf

Yes Since 2021, we worked closely
with our suppliers to make
progress towards our 2025
100% DCF soy target. One
core element of our
Sustainable Soy Feed
Requirements is that by 2025,
our own-brand suppliers
evidence that the soy in our
supply chains is verified DCF
by virtue of its low-risk origin
(national or sub-national), or
through effective monitoring /
procurement systems (e.g.
satellite monitoring at farm
level).

We will continue to use
certification as a bridge to
indicate market demand for
DCF soy, whilst the systems
that will deliver the supply
chain transparency are
developed. Our roadmap
recognises the speed at which
different types of production
systems can move are
different, and have therefore
phased expectations over this
timeframe and for different
value chains, in line within
industry.

We have long been committed
to tackling deforestation and
land conversion associated
with our supply chains, and at
COP26, in November 2021,
we committed to ensuring our
own-brand product supply
chains would be Deforestation
and Conversion Free (DCF) by
2025, with a cut-off date of
2020. This includes our soy
supply chains, which we have
identified as some of the most
salient for ecosystem
conversion risk.



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

1.3 - Soy footprint across all product categories

1.4 - Methodology for soy footprint calculaƟon

1.5 - % of total commodity volume that is in scope of Element 1 reporƟng

1.6 - % Traceable to at-risk origin (country or subnaƟonal) without further
assurance
of DCF status

1.7 - % Unknown origins

1.8 - % DCF supply and break-down into:​
• % DCF negligible risk origin​
• % DCF cerƟfied​
• % DCF monitored

194,013 metric tonnes

No We do not publicly
disclose information on
our direct soy footprint
as it represents only 1%
of our total soy footprint

Our soy footprint from animal
feed is measured by third party
3keel, and calculated using a
combination of 1) suppliers in
scope of our soy requirements, 2)
disclosed volumes, origins and
certification from direct suppliers
and 3) conversion factors for
different animal proteins. Our
DCF volumes are calculated as
the % which is certified under an
acceptable scheme and chain of
custody or traceable to a low-risk
origin. All DCF volumes are
sourced from suppliers with a
DCF control mechanism in place.

No We do not publicly
disclose information on
our direct soy footprint
as it represents only 1%
of our total soy footprint

100% No We do not publicly
disclose information on
our direct soy footprint
as it represents only 1%
of our total soy footprint

% soymeal volumes from known
country of origin – 41% %
soymeal volumes from known
traders/importers - 39%

No We do not publicly
disclose information on
our direct soy footprint
as it represents only 1%
of our total soy footprint

86% of soy volumes from high
risk/ unknown origins

No We do not publicly
disclose information on
our direct soy footprint
as it represents only 1%
of our total soy footprint

DCF for soy (low risk origin /SG):
14.0%
DCF certified segregated: 0.1%
Mass Balance: 27%

Partially aligned with CGF FPC
DCF methodology

No Is your DCF
methodology aligned
with the CGF-FPC
DCF methodology? -
Please highlight the
relevant option: Fully
aligned / Partially
aligned / Not yet
aligned. If selected
'partially or not yet
aligned', please
explain next steps for
full alignment



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

1.9 - Progressing towards DCF soy:
a) Year on year change in DCF volume %
b) ProporƟon (%) of soybean equivalent volume in scope that is progressing
towards DCF

1.10 - OPTIONAL: % with no DCF soluƟons currently available

2.1 - Direct supplier list

2.4 -  List of idenƟfied major upstream suppliers

2.5 - Summary of the Forest PosiƟve Approach for suppliers and traders

2.2 -  % of T1 suppliers to whom the Forest PosiƟve Approach and its
implementaƟon
have been communicated

14% soy is DCF low risk origin/
segregated in 2023


0.1% of volumes are certified
segregated


27% of soy is certified Mass
Balance


Certificates (Book & Claim,
Regional Credits, Area Mass
Balance): 48%


 Not Certified: 10%

No

N/A: new KPI No

Yes Requirements for soy
feed | J Sainsbury plc:

Yes Requirements for soy
feed | J Sainsbury plc:

The five basic elements of the
Coalition’s “Forest Positive
Approach” (report expands upon
elements)

Yes

The five basic elements of the
Coalition’s “Forest Positive
Approach” (report expands
upon elements)

Requirements for soy
feed | J Sainsbury plc:

We identified our top 24 suppliers
by soy feed footprint, which
largely includes meat, fish,
poultry, and dairy suppliers.
Together they represent 85% of
our estimated soy feed footprint.
In April 2022, we asked these
suppliers to match our ambition
and become signatories, and
begin reporting publicly against
their individual commitments

Yes - Quantitative We identified our top 24
suppliers by soy feed footprint,
which largely includes meat,
fish, poultry, and dairy
suppliers. Together they
represent 85% of our
estimated soy feed footprint. In
April 2022, we asked these
suppliers to match our
ambition and become
signatories, and begin
reporting publicly against their
individual commitments

Requirements for soy
feed | J Sainsbury plc:

2.0 - Element 2: Suppliers & Traders 

https://about.sainsburys.co.uk/su
stainability/plan-for-better/our-sto
ries/2023/sustainable-soy

https://www.about.sainsburys.c
o.uk/~/media/Files/S/Sainsbur
ys/CRS%20Policies%20and%
20Reports/2025/2024%20Own
%20Brand%20Suppliers%20-
%20Soy%20in%20Animal%20
Feed.pdf

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://about.sainsburys.co.uk/~/
media/Files/S/Sainsburys/CRS%
20Policies%20and%20Reports/2
024/2023%20Soy%20Importers.
pdf

https://www.about.sainsburys.c
o.uk/~/media/Files/S/Sainsbur
ys/CRS%20Policies%20and%
20Reports/2025/2024%20Soy
%20Importers.pdf

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

2.3 - Performance of Tier 1 suppliers against the elements of the Forest
PosiƟve Approach including progress on delivery across enƟre soy business

2.6 - Upstream suppliers/traders sourcing from at-risk origins that have been
engaged (directly or via collecƟve approach) and are being evaluated

2.7 - Performance of upstream suppliers/traders against the elements of the
Forest
PosiƟve Approach including progress on delivery across enƟre soy business

4.1 - Priority producƟon landscapes idenƟfied

 % of soymeal from signatories to
the UK Soy Manifesto: 88%


% of soymeal from suppliers that
have a Deforestation Policy in
place: 97.8%


% of suppliers with a transition
plan in place: 17%


% of suppliers with a monitoring
system for their suppliers: 17%


% of suppliers that publicly report
against their commitments: 12%

Yes - Quantitative  % of soymeal from signatories
to the UK Soy Manifesto: 89%

% of soymeal from suppliers
that have a Deforestation
Policy in place: 86%

% of suppliers with a transition
plan in place: 77%

% of suppliers with a
monitoring system for their
suppliers: 73%

% of suppliers that publicly
report against their
commitments: 31%

Requirements for soy
feed | J Sainsbury plc:

We have communicated and
engaged five of the top global
soy traders (representing 28% of
our soy footprint) on this
guidance so far, with further
engagement due to take place
this year.

Yes - Quantitative
We have communicated and
engaged five of the top global
soy traders (representing 48%
of our soy footprint) on this
guidance so far, with further
engagement due to take place
this year.

Requirements for soy
feed | J Sainsbury plc:

1. Those with public
commitments: 42%
2. Supplier Engagement: 13%
3. Monitoring and Response
Systems: 43%
4. Support for Landscapes: 43%
5. Transparency and
Accountability: 10%

Yes - Quantitative 1. Those with public
commitments: 42%
2. Supplier Engagement: 13%
3. Monitoring and Response
Systems: 43%
4. Support for Landscapes:
43%
5. Transparency and
Accountability: 10%

Requirements for soy
feed | J Sainsbury plc:

In 2022 we directly supported
Brazilian soy farmers to protect
and conserve local biodiversity.
We are providing a £3.5m
investment to the Responsible
Commodities Facility, a fund that
will offer low-interest, green loans
to farmers conditional on the
preservation of natural
environments they could legally
convert. The fund will target
regions at high-risk of
conversion, particularly in the
Cerrado.

Yes In 2022 we directly supported
Brazilian soy farmers to protect
and conserve local
biodiversity. We are providing
a £3.5m investment to the
Responsible Commodities
Facility, a fund that will offer
low-interest, green loans to
farmers conditional on the
preservation of natural
environments they could
legally convert. The fund will
target regions at high-risk of
conversion, particularly in the
Cerrado.

Requirements for soy
feed | J Sainsbury plc:

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://about.sainsburys.co.uk/su
stainability/plan-for-better/our-sto
ries/2023/sustainable-soy

https://about.sainsburys.co.uk/
sustainability/plan-for-better/ou
r-stories/2023/sustainable-soy

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

4.0 - Element 4: Landscape engagement



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

4.2 -  Methodology used to idenƟfy priority producƟon landscapes to transform
to
forest posiƟve

Methodology for identifying
initiatives to invest in Working
with the CGF, we collectively
developed an approach to
identifying landscapes to invest
in. This is in order to ensure the
initiative has the fundamental
conditions which will allow it to
deliver long term change in the
landscape. These are aligned to
the Forest Positive Coalition
landscape principles and the
Landscape Reporting Framework
This involves examining 4 areas:
1)Funding: there should be clear
incentives for producers to adopt
more sustainable practices.
Initiatives should also have long
term plans to access funding
beyond Sainsbury’s, in order to
maximise impact and ensure
resilience. 2)Multistakeholder
partnerships and governance:
initiatives need to engage with
local stakeholders, particularly
farmers/ growers, in a shared
vision for the landscape. There
should be clear processes to
encourage collaboration and
resolve any trade-offs. This also
includes ensuring government
support for the initiative, to
ensure a conducive regulatory
framework, and private sector
support, to demonstrate a market
demand for more sustainable
products. 3)Action Plan:
initiatives should have a plan to
establish DCF sourcing areas,
conserve/ restore forests and
natural habitats and clear targets
with baselines and milestones.
4)Monitoring Reporting and
Verification: the initiative should
have systems to track progress
against KPIs. This includes using
the Landscape Reporting
Framework.

Yes Methodology for identifying
initiatives to invest in Working
with the CGF, we collectively
developed an approach to
identifying landscapes to
invest in. This is in order to
ensure the initiative has the
fundamental conditions which
will allow it to deliver long term
change in the landscape.
These are aligned to the
Forest Positive Coalition
landscape principles and the
Landscape Reporting
Framework This involves
examining 4 areas: 1)Funding:
there should be clear
incentives for producers to
adopt more sustainable
practices. Initiatives should
also have long term plans to
access funding beyond
Sainsbury’s, in order to
maximise impact and ensure
resilience. 2)Multistakeholder
partnerships and governance:
initiatives need to engage with
local stakeholders, particularly
farmers/ growers, in a shared
vision for the landscape. There
should be clear processes to
encourage collaboration and
resolve any trade-offs. This
also includes ensuring
government support for the
initiative, to ensure a
conducive regulatory
framework, and private sector
support, to demonstrate a
market demand for more
sustainable products. 3)Action
Plan: initiatives should have a
plan to establish DCF sourcing
areas, conserve/ restore
forests and natural habitats
and clear targets with
baselines and milestones.
4)Monitoring Reporting and
Verification: the initiative
should have systems to track
progress against KPIs. This
includes using the Landscape
Reporting Framework.

Requirements for soy
feed | J Sainsbury plc:
https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

4.3 - # of landscape iniƟaƟves currently engaged in

4.4 - For each landscape iniƟaƟve your company is currently engaged in,
informaƟon on:
a. Name, locaƟon, Ɵmeline and other partners involved
b. Report on the iniƟaƟve’s goals and progress reflecƟng the indicators of the
FPC’s Landscape ReporƟng Framework
c. Report on the maturity of the iniƟaƟve (linked to the ISEAL Core Criteria for
Mature Landscape IniƟaƟves and the FPC’s blueprint components)

1.1 - Policy commitments to the forest posiƟve goals

1 Yes - Quantitative 1 Requirements for soy
feed | J Sainsbury plc:

We are awaiting figures from the
RCF to validated before we
update this section

Yes a. Responsible Commodities
Facility. The fund operates in
Mato Grosso, Piaui, and Goias
states in Brazil where there is
a high risk of the Cerrado
being converted.
b. The reporting covers two
harevests from 2022-24
Sainsbury's direct impact can
be found in section 4 on our
website.
c. The RCF meets the ISEAL
criteria on scale and collective
monitoring. However, it does
not have a multistakeholder
governance process or
collective goals/ actions. To
tackle these areas it is
collaborating with the PCI
initiative in Mato Grosso.

Requirements for soy
feed | J Sainsbury plc:

NA - first year option to split
between embedded soy/direct
soy

Yes Requirements for soy
feed | J Sainsbury plc:

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

SECTION B: RETAILERS - EMBEDDED SOY

1.0 - Element 1: Own Supply Chain

We have long been committed
to tackling deforestation and
land conversion associated
with our supply chains, and at
COP26, in November 2021,
we committed to ensuring our
own-brand product supply
chains would be Deforestation
and Conversion Free (DCF) by
2025, with a cut-off date of
2020. This includes our soy
supply chains, which we have
identified as some of the most
salient for ecosystem
conversion risk.



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

1.2 - Timebound acƟon plan summary

1.3 - Soy footprint across all product categories

Yes Since 2021, we worked closely
with our suppliers to make
progress towards our 2025
100% DCF soy target. One
core element of our
Sustainable Soy Feed
Requirements is that by 2025,
our own-brand suppliers
evidence that the soy in our
supply chains is verified DCF
by virtue of its low-risk origin
(national or sub-national), or
through effective monitoring /
procurement systems (e.g.
satellite monitoring at farm
level).

We will continue to use
certification as a bridge to
indicate market demand for
DCF soy, whilst the systems
that will deliver the supply
chain transparency are
developed. Our roadmap
recognises the speed at which
different types of production
systems can move are
different, and have therefore
phased expectations over this
timeframe and for different
value chains, in line within
industry.

Requirements for soy
feed | J Sainsbury plc:

Yes 204686 metric tonnes Requirements for soy
feed | J Sainsbury plc:

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

1.4 - Methodology for soy footprint calculaƟon

1.5 - % of total commodity volume that is in scope of Element 1 reporƟng

1.6 - % Traceable to at-risk origin (country or subnaƟonal) without further
assurance of DCF status

1.7 - % Unknown origins

1.8 - % DCF supply and break-down into:​
• % DCF negligible risk origin​
• % DCF cerƟfied​
• % DCF monitored​

Yes Our soy footprint from animal
feed is measured by third party
3keel, and calculated using a
combination of 1) suppliers in
scope of our soy requirements,
2) disclosed volumes, origins
and certification from direct
suppliers and 3) conversion
factors for different animal
proteins. Our DCF volumes
are calculated as the % which
is certified under an
acceptable scheme and chain
of custody or traceable to a
low-risk origin. All DCF
volumes are sourced from
suppliers with a DCF control
mechanism in place.

Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative 100% Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative

% soymeal volumes from
known country of origin – 73%
soymeal volumes from known
traders/importers - 70%

Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative

41% of soy volumes from high
risk/ unknown origins

Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative

% DCF negligible risk origin:
57%
% DCF certified: 1.5%
% DCF Monitored: 0%

Partially aligned with CGF FPC
DCF methodology

Requirements for soy
feed | J Sainsbury plc:

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

Is your DCF
methodology aligned
with the CGF-FPC
DCF methodology? -
Please highlight the
relevant option: Fully
aligned / 

 / Not yet
aligned. If selected
'partially or not yet
aligned', please
explain next steps for
full alignment

Partially
aligned



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

1.9 - Progressing towards DCF soy:
a) Year on year change in DCF volume %
b) ProporƟon (%) of soybean equivalent volume in scope that is progressing
towards DCF

1.10 - OPTIONAL: % with no DCF soluƟons currently available

2.1 - Direct supplier list

2.4 -  List of idenƟfied major upstream suppliers

2.5 - Summary of the Forest PosiƟve Approach for suppliers and traders

2.2 -  % of T1 suppliers to whom the Forest PosiƟve Approach and its
implementaƟon
have been communicated

Yes - Quantitative Year on year change in DCF
volume. 2023:14% 2024: 59%
% of soybean equivalent
volumes progressing towards
DCF: 38%

Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative  10% of the soy we source is
not certified or covered by
credits

Requirements for soy
feed | J Sainsbury plc:

Yes 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

Yes 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

Yes 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

2.0 - Element 2: Suppliers & Traders 



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

2.3 - Performance of Tier 1 suppliers against the elements of the Forest
PosiƟve Approach including progress on delivery across enƟre soy business

2.6 - Upstream suppliers/traders sourcing from at-risk origins that have been
engaged (directly or via collecƟve approach) and are being evaluated

2.7 - Performance of upstream suppliers/traders against the elements of the
Forest
PosiƟve Approach including progress on delivery across enƟre soy business

4.1 - Priority producƟon landscapes idenƟfied

4.2 -  Methodology used to idenƟfy priority producƟon landscapes to transform
to forest posiƟve

4.3 - # of landscape iniƟaƟves currently engaged in

Yes - Quantitative 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

Yes 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

Yes 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

Yes - Quantitative 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/

4.0 - Element 4: Landscape engagement



SOY Publicly reported value and
method provided in 2024

Will your company be able to publicly report
on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting

on 2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of

total commodity
volume that scope

represents)

Link to publicly
available source Target

(Optional)

4.4 - For each landscape iniƟaƟve your company is currently engaged in,
informaƟon on:
a. Name, locaƟon, Ɵmeline and other partners involved
b. Report on the iniƟaƟve’s goals and progress reflecƟng the indicators of the
FPC’s Landscape ReporƟng Framework
c. Report on the maturity of the iniƟaƟve (linked to the ISEAL Core Criteria for
Mature Landscape IniƟaƟves and the FPC’s blueprint components)

Yes 99% of our soy footprint is
embedded and is captured in
the data/ information above

Requirements for soy
feed | J Sainsbury plc:
https://corporate.sainsb
urys.co.uk/sustainability
/explore-by-a-z/responsi
ble-sourcing-practices/r
equirements-for-soy-fee
d/



PALM OIL Publicly reported value and
method provided in 2024

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for value
reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope
represents)

Link to publicly available
source Target

(Optional)

1.1 - Policy commitments to the forest posiƟve (NDPE) goals Policy covers commitment to
eliminating deforestation and
conversion of any ecosystem
from our palm oil supply chains,
in line with the Accountability
Framework Initiative (AFi)
definition. Physically certified by
the Roundtable on Sustainable
Palm Oil (RSPO), with a
preference for segregated
RSPO certification. We are
committed to respecting human
rights across our value chain to
ensure the people who make or
grow our products are not being
exploited or exposed to unsafe
working conditions - and ensure
our businesses’ transition to
Net Zero is just and equitable
for the communities we source
from. Our Group-wide Ethical
Sourcing Policy sets out the
standards we require of all our
suppliers. These are based on
internationally recognised
codes of labour practice,
including the Ethical Trade
Initiative (ETI) Base Code, the
International Labour
Organisation (ILO) core
conventions, and the Universal
Declaration of Human Rights.
We have long-standing
procedures to ensure that these
standards are met. Our code of
conduct for Ethical Sourcing
stipulates that suppliers must
have documented all legal and /
or customary rights in relation
to land and water use of their
operations. When land or water
rights have been relinquished
by Indigenous People or Local
Communities to the benefit of
the supplier, the supplier shall
ensure that the decision was
reached through a process of
Free, Prior & Informed Consent
in line with national legislation.
If any land or water rights claim
is brought against the supplier
through judicial or non judicial
processes, the supplier shall
engage in good faith to resolve
the conflict and should keep
Sainsbury's informed at all
stages of the claim.
https://www.about.sainsburys.c
o.uk/sustainability/plan-for-bette
r/our-stories/2019/04-2019-pal
m-oil#:~:text=We%20require%2
0that%20the%20palm%20oil%
20in%20our,certification%20%2
8see%20definitions%20at%20b
ottom%20of%
20this%20page%29.
https://about.sainsburys.co.uk/~
/media/Files/S/Sainsburys/CRS

Yes Policy covers commitment to
eliminating deforestation and
conversion of any ecosystem from
our palm oil supply chains, in line
with the Accountability Framework
Initiative (AFi) definition. Physically
certified by the Roundtable on
Sustainable Palm Oil (RSPO), with a
preference for segregated RSPO
certification. We are committed to
respecting human rights across our
value chain to ensure the people who
make or grow our products are not
being exploited or exposed to unsafe
working conditions - and ensure our
businesses’ transition to Net Zero is
just and equitable for the
communities we source from. Our
Group-wide Ethical Sourcing Policy
sets out the standards we require of
all our suppliers. These are based on
internationally recognised codes of
labour practice, including the Ethical
Trade Initiative (ETI) Base Code, the
International Labour Organisation
(ILO) core conventions, and the
Universal Declaration of Human
Rights. We have long-standing
procedures to ensure that these
standards are met. Our code of
conduct for Ethical Sourcing
stipulates that suppliers must have
documented all legal and / or
customary rights in relation to land
and water use of their operations.
When land or water rights have been
relinquished by Indigenous People or
Local Communities to the benefit of
the supplier, the supplier shall ensure
that the decision was reached
through a process of Free, Prior &
Informed Consent in line with
national legislation. If any land or
water rights claim is brought against
the supplier through judicial or non
judicial processes, the supplier shall
engage in good faith to resolve the
conflict and should keep Sainsbury's
informed at all stages of the claim.

Sustainable Palm Oil |
Sainsbury's:

https://www.about.sainsburys.
co.uk/sustainability/plan-for-b
etter/our-stories/2023/palm-oi
l#:~:text=We%20require%20t
hat%20the%20palm%20oil%
20in%20our,certification%20
%28see%20definitions%20at
%20bottom%20of%20this%2
0page%29

https://about.sainsburys.co.uk
/~/media/Files/S/Sainsburys/
CRS%20Policies%20and%20
Reports/2024/our_policy_on_
ethical_sourcing.pdf

https://about.sainsburys.co.uk
/~/media/Files/S/Sainsburys/
CRS%20Policies%20and%20
Reports/2025/palm-oil-policy-j
une-2025.pdf

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://www.about.sainsburys.
co.uk/sustainability/better-for-
everyone/human-rights



PALM OIL Publicly reported value and
method provided in 2024

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for value
reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope
represents)

Link to publicly available
source Target

(Optional)

1.2 - Timebound acƟon plan summary

1.4 - % of total commodity volume that is in scope of Element 1
reporƟng

1.5 - % volume that is forest posiƟve (or NDPE). In 2025, report on
1.5a and 1.5b only: % volume that is deforestaƟon and conversion
free (in alignment with the CGF-FPC DCF Palm Oil methodology) and year on
year change in % DCF volumes – updated guidance for
reporƟng.

1.9 - % physically cerƟfied (MB/SG)

2.1 - Direct supplier list. For retailers, this is the own brand supplier list

2.4 - List of idenƟfied major upstream suppliers/traders prioriƟzed

We require that the palm oil in
our food and non food own
brand products is physically
certified by the Roundtable on
Sustainable Palm Oil (RSPO),
with a preference for
segregated RSPO certification
(see definitions at bottom of this
page). Our target year was
2020 and in 2021 we achieved
this target, with 100 per cent of
the palm oil used in our
products being physically
certified RSPO (99.3% in
2020).

Yes

We require that the palm oil in our
food and non food own brand
products is physically certified by the
Roundtable on Sustainable Palm Oil
(RSPO), with a preference for
segregated RSPO certification (see
definitions at bottom of this page).
Our target year was 2020 and in
2021 we achieved this target, with
100 per cent of the palm oil used in
our products being physically
certified RSPO (99.3% in 2020).

Sustainable Palm Oil |
Sainsbury's:

100%- We require that the palm
oil in our food and non-food
own brand products is
physically certified by the
Roundtable on Sustainable
Palm Oil (RSPO)

Yes - Quantitative
100%- We require that the palm oil in
our food and non-food own brand
products is physically certified by the
Roundtable on Sustainable Palm Oil
(RSPO)

Excludes palm oil in animal
feed

Excludes palm oil in
animal feed

Sustainable Palm Oil |
Sainsbury's:

99.4% is deforestation and
conversion free. 0.4% decline
since 2023

Partially aligned with CGF FPC
DCF methodology

Yes - Quantitative
85.6% is deforestation and
conversion free. A 13.8% decrease
since 2023. Last year's figure
included RSPO Segregated and
Mass Balance volumes, however in
alignment with the CGF DCF
methodology only RSPO Segregated
has been reported for 2025.

Fully aligned with CGF FPC DCF
methodology

Sustainable Palm Oil |
Sainsbury's:

Certified Sustainable RSPO –
99.4%
Segregated: 84%
Mass-Balance: 15.4%
Identity Preserved (IP): 0.01%

Yes - Quantitative
Certified Sustainable RSPO – 99.4%
Segregated: 85.7%
Mass-Balance: 13.8%
Identity Preserved (IP): 0%

Sustainable Palm Oil |
Sainsbury's:

Yes Sustainable Palm Oil |
Sainsbury's:

Yes Sustainable Palm Oil |
Sainsbury's:

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk/~
/media/Files/S/Sainsburys/CRS
%20Policies%20and%20Report
s/2024/2023%20Own%20Bran
d%20Manufacturers%20-%20P
alm%20Oil.pdf

https://corporate.sainsburys.co.uk/me
dia/rwvfx1rn/2024-own-brand-manufa
cturers-palm-oil.pdf https://about.sainsburys.co.uk

/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk/~
/media/Files/S/Sainsburys/CRS
%20Policies%20and%20Report
s/2024/2023%20Palm%20Oil%
20Importers.pdf

https://about.sainsburys.co.uk/~/medi
a/Files/S/Sainsburys/CRS%20Policie
s%20and%20Reports/2024/2023%2
0Palm%20Oil%20Importers.pdf

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

Is your DCF methodology
aligned with the CGF-FPC
DCF methodology? - Please
highlight the relevant option:

 / Partially
aligned / Not yet aligned. If
selected 'partially or not yet
aligned', please explain next
steps for full alignment

Fully aligned using RSPO
Segregated volumes

Fully aligned

2.0 - Element 2: Suppliers & Traders 



PALM OIL Publicly reported value and
method provided in 2024

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for value
reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope
represents)

Link to publicly available
source Target

(Optional)

2.2 - % Direct suppliers engaged and informed of ‘Forest PosiƟve Supplier’
Commitment and ‘Forest PosiƟve Approach’

2.3 - Performance of direct suppliers against the elements of the Forest PosiƟve
Approach and changes over Ɵme including progress on delivery across
enƟre palm oil business

2.5 - Upstream suppliers/traders prioriƟsed and engaged (directly or via a
collecƟve approach) and informed of Forest PosiƟve Approach

2.6 - Performance of upstream suppliers/traders against the elements of the
Forest PosiƟve Approach and changes over Ɵme including progress on delivery
across enƟre palm oil business

100% of our direct suppliers are
requested to disclose their use
of palm oil within their supply
chain through a survey carried
out by 3Keel. Through this
process we share information
on the principles of the Forest
Positive approach and
feedback on the actions they
are taking to tackle
deforestation in their supply
chain

Yes - Quantitative

100% of our direct suppliers are
requested to disclose their use of
palm oil within their supply chain
through a survey carried out by
3Keel. Through this process we
share information on the principles of
the Forest Positive approach and
feedback on the actions they are
taking to tackle deforestation in their
supply chain

Sustainable Palm Oil |
Sainsbury's:

o 27% have a group level policy
to achieve 100%
deforestation-free sourcing
across their operations
o 67% have a group level policy
to source 100% RSPO certified
palm based ingredients
o 26% have an action plan in
place to achieve 100%
segregated RSPO certified
volumes

Yes - Quantitative - 56% have a group level policy to
achieve 100 per cent
deforestation-free sourcing across
their operations

- 58% have a group level policy to
source 100% RSPO certified palm
based ingredients

- 27% have an action plan in place to
achieve 100 per cent segregated
RSPO certified volumes

Sustainable Palm Oil |
Sainsbury's:

68% Yes - Quantitative 64% Sainsbury’s maintains a
dialogue with palm oil
importers at various levels
through involvement in the
Retail Palm Oil Group and
the Palm Oil Transparency
Coalition.

Sustainable Palm Oil |
Sainsbury's:

Commitments: 71%
Supplier Engagement: 70%
Monitoring and Response
Systems: 64%
Support for Landscapes: 48%
Transparency and
Accountability: 71%

Yes - Narrative Sainsbury’s maintains a dialogue
with palm oil importers at various
levels through involvement in the
Retail Palm Oil Group and the Palm
Oil Transparency Coalition. These
are effective coalitions to ensure that
retailers’ views are represented in
forums like the RSPO with traders
and suppliers. It ensures our
ambitions for deforestation and
conversion free palm oil are shared
as well as advocating for smallholder
inclusion and addressing human
rights concerns.

As the Palm Oil
Transparency Coalition did
not release trader
assessments against the
criteria in 2024 we are
unable to offer quantitative
assessments as we did in
previous years.

Sustainable Palm Oil |
Sainsbury's:

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil

3.0 - Element 3: Monitoring & ReporƟng



PALM OIL Publicly reported value and
method provided in 2024

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for value
reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope
represents)

Link to publicly available
source Target

(Optional)

3.8 - Provide a short narraƟve summary of progress made towards reporƟng on
the Element 3 in 2025 (for own brand products)

4.1 - Priority producƟon landscapes idenƟfied

Palm Oil Transparency
Coalition (POTC), a pre
competitive group of palm oil
buyers who together assess the
sustainability performance of
palm oil importers and traders.
The questionnaire covers every
trader's commitments and
policies, as well as their efforts
in implementing them. We used
the 2023 POTC assessment to
measure the performance of
the top palm oil traders against
the elements of the Forest
Positive Approach.

Yes Palm Oil Transparency Coalition
(POTC), a pre competitive group of
palm oil buyers who together assess
the sustainability performance of
palm oil importers and traders. The
questionnaire covers every trader's
commitments and policies, as well as
their efforts in implementing them.
We use this to support our
engagement with traders on the
Forest Positive approach:

News Release: Palm oil
report reveals emerging split
in global supply chain – Palm
Oil Transparency Coalition:

Singtang, West Kalimantan Yes Singtang, West Kalimantan

https://www.palmoiltransparency.org/
news-release-aligned-global-question
naires-to-ease-assessment-pressure
s-for-companies-along-the-palm-oil-s
upply-chain-less-time-on-questionnai
res-leaves-more-time-for-action/

https://www.palmoiltranspare
ncy.org/news-release-aligned
-global-questionnaires-to-eas
e-assessment-pressures-for-
companies-along-the-palm-oil
-supply-chain-less-time-on-qu
estionnaires-leaves-more-tim
e-for-action/

4.0 - Element 4: Landscape engagement



PALM OIL Publicly reported value and
method provided in 2024

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for value
reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope
represents)

Link to publicly available
source Target

(Optional)

4.2 - Methodology used to idenƟfy priority producƟon landscapes to
transform to forest posiƟve

4.3 - # of landscape iniƟaƟves currently engaged in

Methodology for identifying
initiatives to invest in Working
with the CGF, we collectively
developed an approach to
identifying landscapes to invest
in. This is in order to ensure the
initiative has the fundamental
conditions which will allow it to
deliver long term change in the
landscape. These are aligned
to the Forest Positive Coalition
landscape principles and the
Landscape Reporting
Framework This involves
examining 4 areas: 1)Funding:
there should be clear incentives
for producers to adopt more
sustainable practices. Initiatives
should also have long term
plans to access funding beyond
Sainsbury’s, in order to
maximise impact and ensure
resilience. 2)Multistakeholder
partnerships and governance:
initiatives need to engage with
local stakeholders, particularly
farmers/ growers, in a shared
vision for the landscape. There
should be clear processes to
encourage collaboration and
resolve any trade-offs. This also
includes ensuring government
support for the initiative, to
ensure a conducive regulatory
framework, and private sector
support, to demonstrate a
market demand for more
sustainable products. 3)Action
Plan: initiatives should have a
plan to establish DCF sourcing
areas, conserve/ restore forests
and natural habitats and clear
targets with baselines and
milestones. 4)Monitoring
Reporting and Verification: the
initiative should have systems
to track progress against KPIs.
This includes using the
Landscape Reporting
Framework.

Yes Methodology for identifying initiatives
to invest in Working with the CGF, we
collectively developed an approach
to identifying landscapes to invest in.
This is in order to ensure the initiative
has the fundamental conditions
which will allow it to deliver long term
change in the landscape. These are
aligned to the Forest Positive
Coalition landscape principles and
the Landscape Reporting Framework
This involves examining 4 areas:
1)Funding: there should be clear
incentives for producers to adopt
more sustainable practices. Initiatives
should also have long term plans to
access funding beyond Sainsbury’s,
in order to maximise impact and
ensure resilience. 2)Multistakeholder
partnerships and governance:
initiatives need to engage with local
stakeholders, particularly farmers/
growers, in a shared vision for the
landscape. There should be clear
processes to encourage collaboration
and resolve any trade-offs. This also
includes ensuring government
support for the initiative, to ensure a
conducive regulatory framework, and
private sector support, to
demonstrate a market demand for
more sustainable products. 3)Action
Plan: initiatives should have a plan to
establish DCF sourcing areas,
conserve/ restore forests and natural
habitats and clear targets with
baselines and milestones.
4)Monitoring Reporting and
Verification: the initiative should have
systems to track progress against
KPIs. This includes using the
Landscape Reporting Framework.

Sustainable Palm Oil |
Sainsbury's:

1 Yes - Quantitative 1

https://about.sainsburys.co.uk
/sustainability/plan-for-better/
our-stories/2023/palm-oil



PALM OIL Publicly reported value and
method provided in 2024

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for value
reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope
represents)

Link to publicly available
source Target

(Optional)

4.4 - For each landscape iniƟaƟve your company is currently engaged in,
informaƟon on:
a. Name, locaƟon, Ɵmeline and other partners involved
b. Report on the iniƟaƟve’s goals and progress reflecƟng the indicators of the
FPC’s Landscape ReporƟng Framework
c. Report on the maturity of the iniƟaƟve (linked to the ISEAL Core Criteria for
Mature Landscape IniƟaƟves and the FPC’s blueprint components)

1) Tackling Deforestation in
Indonesia Through
Mulistakeholder Plantform and
Landscape Sacle in Sintang,
West Kalimantan, Indonesia.
Working with Metro. 2) Capacity
building and in-kind support 3)
The landscape initiative
promotes integrated landscape
management that brings
land-users and stakeholders
together to address issues
around palm oil production,
including the protection of High
Conversation Value areas
through collaborative
management between palm oil
companies and communities. 4
and 5) The project supports
increasing awareness on
environmental degradation and
sustainability practices for palm
oil smallholders farmers, as well
as other stakeholders including
companies and their
communities and form action
plans to promote more
sustainable palm oil production.
In addition to this, it helps to
strengthen the capacity of the
Sintang Government on
requirements for enabling
sustainability practices and
managing a sustainable district.
Since 2022, the initiative
delivered training to 24
indigenous groups to increase
productivity and climate-smart
crop management practices;
prepared smallholders for
certification by offering
guidance on how to implement
sustainable practices, and
setting up an independent
smallholder association to help
prepare for certification; and
worked with the Sintang
government to improve
monitoring and evaluation of
high conservation value areas
in palm oil concessions.

Yes 1) Tackling Deforestation in
Indonesia Through Mulistakeholder
Plantform and Landscape Sacle in
Sintang, West Kalimantan,
Indonesia. Working with Metro. 2)
Capacity building and in-kind support
3) The landscape initiative promotes
integrated landscape management
that brings land-users and
stakeholders together to address
issues around palm oil production,
including the protection of High
Conversation Value areas through
collaborative management between
palm oil companies and
communities. 4 and 5) The project
supports increasing awareness on
environmental degradation and
sustainability practices for palm oil
smallholders farmers, as well as
other stakeholders including
companies and their communities
and form action plans to promote
more sustainable palm oil production.
In addition to this, it helps to
strengthen the capacity of the
Sintang Government on
requirements for enabling
sustainability practices and managing
a sustainable district. Since 2022, the
initiative delivered training to 24
indigenous groups to increase
productivity and climate-smart crop
management practices and prepared
smallholders for certification by
offering guidance on how to
implement sustainable practices. It
has protected 123 ha of HCV trhough
agreements with village governments
and communities, successfully
advocated for 4 regulations which
support the conservation of HCV
areas including  establishing
guidance and verification
mechanisms. The regulations ensure
businesses license holders allocated
at least 7% of their licensed areas for
conservation purposes. The project
has also successfully established a
jurisdictional level institution of
smallholders to support advocacy
and farmers in Sintang. This is made
up of 14 smallholder organisationsa
and 2 represtations of cooperatives.

Tackling Deforestation in
Indonesia Through
Multistakeholder Platform at
Landscape Scale -
Sustainable Supply Chain
Management:
https://sourceup.org/initiatives
/tackling-deforestation-in-indo
nesia-through-multistakehold
er-platform-at-landscape-scal
e



PPP
(Pulp, paper and fibre-based

packaging)
Publicly reported value and

method provided in 2024

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the reported
value, and proportion of
total commodity volume
that scope represents)

Link to publicly
available source Target

(Optional)

No

No

1.0 - Element 1: Own Supply Chain

2.0 - Element 2: Suppliers & Traders 

4.0 - Element 4: Landscape engagement

1.1 -  PPP Sourcing Policy including commitment to the forest posiƟve goals

1.2 - Timebound acƟon plan summary

1.3 - % of total commodity volume that is in scope of Element 1 reporƟng

1.4 - % recycled, % virgin fibre

1.5 - % of virgin supply cerƟfied, and % per scheme and chain of custody model

1.6 - % of virgin supply traceable to origin (at least to country of harvest)

1.7 -  % of supply from high priority sources

1.8 - a) % DeforestaƟon and Conversion free (DCF) volumes and breakdown into:
• % DCF cerƟfied
(disaggregated by
cerƟficaƟon scheme)
• % DCF monitored (field/remote)

b) % addiƟonal volumes from low-risk origins
(volumes not already reported through the
implementaƟon opƟons in metric a).
c) % year on year change in DCF volume including
narraƟve explanaƟon

1.9 - % volumes under engagement to progress towards DCF

2.1 - Direct supplier list

2.2 - ProporƟon of suppliers informed about the Forest PosiƟve Suppliers
approach
2.3 - Number or proporƟon of suppliers idenƟfied as priority for engagement,
and %
engaged
2.4 - Performance of engaged suppliers and changes over Ɵme including
progress on
delivery across enƟre business

4.1 - Priority producƟon landscapes idenƟfied

4.2 -  Methodology used to idenƟfy priority producƟon landscapes to transform
to
forest posiƟve
4.3 - # of landscape iniƟaƟves currently engaged in

4.4 - For each landscape iniƟaƟve your company is currently engaged in,
informaƟon on:
a. Name, locaƟon, Ɵmeline and other partners involved
b. Report on the iniƟaƟve’s goals and progress reflecƟng the indicators of the
FPC’s Landscape ReporƟng Framework
c. Report on the maturity of the iniƟaƟve (linked to the ISEAL Core Criteria for
Mature Landscape IniƟaƟves and the FPC’s blueprint components)

Did not report No
No
No
No
No
No
No
No

No

No
No

No

No

No
No

No
No

No

Is your DCF
methodology
aligned with the
CGF-FPC DCF
methodology? -
Please highlight
the relevant
option: Fully
aligned / Partially
aligned / Not yet
aligned. If selected
'partially or not yet
aligned', please
explain next steps
for full alignment



BEEF
(and other cattle-derived

products)
Publicly reported value and

method provided in 2024

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope represents)

Link to publicly
available source Target

(Optional)

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

1.0 - Element 1: Own Supply Chain

1.1 - Policy commitments to the FP goals

1.2 - Timebound acƟon plan summary

1.3 - Beef footprint across all product categories

https://www.about.sainsburys.co.uk/
sustainability/plan-for-better/our-sto
ries/2023/sourcing-deforestation-fre
e-beef

https://www.about.sainsburys.co.
uk/sustainability/plan-for-better/ou
r-stories/2023/sourcing-deforestat
ion-free-beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://about.sainsburys.co.uk/~/me
dia/Files/S/Sainsburys/CRS%20Pol
icies%20and%20Reports/2024/our
_policy_on_ethical_sourcing.pdf

Yes

https://about.sainsburys.co.uk/~/
media/Files/S/Sainsburys/CRS%
20Policies%20and%20Reports/2
024/our_policy_on_ethical_sourci
ng.pdf

Sourcing
Deforestation Free
Beef | Sainsbury's:

https://about.sainsbur
ys.co.uk/~/media/Files
/S/Sainsburys/CRS%
20Policies%20and%2
0Reports/2024/our_po
licy_on_ethical_sourci
ng.pdf

At COP26 in November 2021, we
committed to ensuring our own
brand product supply chains would
be Deforestation and Conversion
Free (DCF) by 2025, with a cut-off
date of 2020. This includes our beef
supply chains. Our risk level on
beef is low as the majority (98.4) of
our beef is sourced from the UK
and Ireland. As of May 2024, we no
longer source own brand beef
products from Brazil. We have
taken a range of steps together with
our suppliers and the wider industry
to try to address the link between
cattle farming and the destruction of
ecosystems including the Amazon
and the Cerrado. We will continue
to engage with meatpackers who
are improving traceability to direct
and indirect farms.

Yes At COP26 in November 2021, we
committed to ensuring our own
brand product supply chains
would be Deforestation and
Conversion Free (DCF) by 2025,
with a cut-off date of 2020. This
includes our beef supply chains.
Our risk level on beef is low as
the majority (98%) of our beef is
sourced from the UK and
Ireland. UK and Ireland are
defined as negligible risk for
deforestation and conversion in
the CGF-Forest Positive Coalition
methodology.

Sourcing
Deforestation Free
Beef | Sainsbury's:

40,880 tonnes

Yes 68,178 We report on our total
beef footprint which
constitutes 99.8% of
our total tonnage for
cattle-derived
products, the
remaining tonnage of
leather products is
separately reported.

Calculated by adding up
all beef sold in CY 2024

Sourcing
Deforestation Free
Beef | Sainsbury's:



BEEF
(and other cattle-derived

products)
Publicly reported value and

method provided in 2024

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope represents)

Link to publicly
available source Target

(Optional)

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

1.4 - % of total commodity volume that is in scope of Element 1 reporƟng

1.5 -  % with known origin and per classificaƟon of origin

100% of the beef is in scope of
Element 1 reporting

Yes - Quantitative 100% Sourcing
Deforestation Free
Beef | Sainsbury's:

% of beef from low-risk origin:
99.9%
% from UK & Ireland: 98.4%
% from other low risk origins (non
South American): 1.5%
% beef from medium/ high risk
origins (Brazil): 0.08%

Yes - Quantitative

% of beef from low-risk origin:
99.9%
% from UK & Ireland: 98.3%
% from other low risk origins (non
South American): 1.6%
% beef from medium/ high risk
origins (Brazil): 0.02%

Volumes from
origin/total volumes.

Countries are
determined to be

medium/ high risk
based on the risk
analysis for cattle
conducted by the
Beef WG
(https://proforest.

sharepoint.com/sites/
XCGFFores

tPositiveCoalition)

Sourcing
Deforestation Free
Beef | Sainsbury's:

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef



BEEF
(and other cattle-derived

products)
Publicly reported value and

method provided in 2024

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope represents)

Link to publicly
available source Target

(Optional)

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

1.6 - % DeforestaƟon and Conversion free (DCF) volumes and breakdown as
indicated
a) % of caƩle products purchased that are DCF and to what level upstream this
has been ascertained
b) % of caƩle products purchased broken down into:
• Volumes that are DCF due to negligible risk origins
• Volumes that are DCF due to suppliers with DCF control mechanisms
• Volumes that are DCF due to remote assessment
c) Year on Year Change in % DCF

1.7 - % progressing towards DCF

Our risk level on beef is low as the
majority (98.4) of our beef is
sourced from the UK and Ireland.
As of May 2024, we no longer
source own brand beef products
from Brazil. UK and Ireland are
defined as negligible risk for
deforestation and conversion in the
CGF-FPC methodology.

Fully aligned with CGF FPC DCF
methodology

Yes - Quantitative Our risk level on beef is low as
the majority (98.3) of our beef is
sourced from the UK and
Ireland.UK and Ireland are
defined as negligible risk for
deforestation and conversion in
the CGF-FPC methodology.

In 2024 we sourced 0.02% of our
beef from Brazil. We have worked
hard with our suppliers to identify
beef processors in Brazil who
have full traceability of beef
supply chains in Brazil. This
applies to direct and indirect
farms and means that all cattle
can be traced back to birth farm.
The meatpackers we source from
have satellite monitoring systems
to source beef that is
deforestation and conversion free
with a 2020 cut-off date. This
level of traceability significantly
reduces the risk of cattle
laundering and of the beef we
source being linked to the
destruction of ecosystems in the
Amazon and Cerrado.

We have taken a range of steps
together with our suppliers and
the wider industry to try to
address the link between cattle
farming and the destruction of
ecosystems including the
Amazon and the Cerrado. We will
continue to engage with
meatpackers who are improving
traceability to direct and indirect
farms.

Fully aligned with CGF FPC DCF
methodology

Calculated by adding up
all beef sold in CY 2024

Sourcing
Deforestation Free
Beef | Sainsbury's:

Narrative: Our risk level on beef is
low as the majority (98.4) of our
beef is sourced from the UK and
Ireland. As of May 2024, we no
longer source own brand beef
products from Brazil.

Yes - Narrative

Narrative: Our risk level on beef is
low as the majority (98%) of our
beef is sourced from the UK and
Ireland. The beef we source from
Brazil has full traceability with
monitoring back to birth farm.

Sourcing
Deforestation Free
Beef | Sainsbury's:

Is your DCF
methodology aligned
with the CGF-FPC
DCF methodology? -
Please highlight the
relevant option: 

 / Partially
aligned / Not yet
aligned. If selected
'partially or not yet
aligned', please
explain next steps for
full alignment

Fully
aligned

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

2.0 - ELEMENT 2: SUPPLIER & MEATPACKERS



BEEF
(and other cattle-derived

products)
Publicly reported value and

method provided in 2024

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope represents)

Link to publicly
available source Target

(Optional)

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

2.1 - Supplier list

2.2 - Summary of the Forest PosiƟve Approach for meatpackers and own brand
manufacturers

2.3 -  T1 suppliers to whom the Forest PosiƟve Approach and its implementaƟon
have been communicated

List of Brazilian suppliers

Yes List of Brazilian suppliers https://www.about.sai
nsburys.co.uk/~/medi
a/Files/S/Sainsburys/
CRS%20Policies%20
and%20Reports/2024/
2023%20Own%20Bra
nd%20Suppliers%20a
nd%20Meatpackers.p
df
Sourcing
Deforestation Free
Beef | Sainsbury's:

As members of the Forest Positive
Coalition, led by the Consumer
Goods Forum, we have helped
develop a roadmap of action on
beef, which outlines best practice
for any supply chain actor in
Brazilian beef supply chains. As a
Coalition, we have also published
Guidance for Forest Positive
Suppliers of Cattle Products, which
details how meatpackers can adopt
sourcing practices that will drive
forward a more sustainable beef
industry in Brazil. Through the
coalition we have informed and
engaged the two large meatpackers
currently in our supply chain and
assessed their performance against
them through a questionnaire sent
this year. As well as meatpackers,
we are also engaging our direct
suppliers on their own
commitments to sourcing DCF beef
from Brazil, and their efforts in
cascading them to their suppliers.

Yes As members of the Forest
Positive Coalition, led by the
Consumer Goods Forum, we
have helped develop a roadmap
of action on beef, which outlines
best practice for any supply chain
actor in Brazilian beef supply
chains. As a Coalition, we have
also published Guidance for
Forest Positive Suppliers of Cattle
Products, which details how
meatpackers can adopt sourcing
practices that will drive forward a
more sustainable beef industry in
Brazil. Through the coalition we
have informed and engaged the
two large meatpackers currently
in our supply chain and assessed
their performance against them
through a questionnaire sent this
year. As well as meatpackers, we
are also engaging our direct
suppliers on their own
commitments to sourcing DCF
beef from Brazil, and their efforts
in cascading them to their
suppliers.

Sourcing
Deforestation Free
Beef | Sainsbury's:

Narrative: we are also engaging our
direct suppliers on their own
commitments to sourcing DCF beef
from Brazil, and their efforts in
cascading them to their suppliers

Yes - Narrative

Narrative: we are also engaging
our direct suppliers on their own
commitments to sourcing DCF
beef from Brazil, and their efforts
in cascading them to their
suppliers

Sourcing
Deforestation Free
Beef | Sainsbury's:

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef



BEEF
(and other cattle-derived

products)
Publicly reported value and

method provided in 2024

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope represents)

Link to publicly
available source Target

(Optional)

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

2.4 - Performance of T1 suppliers against Forest PosiƟve Approach including
progress on delivery across enƟre operaƟons

2.5 - Meatpackers sourcing from priority origins that have been engaged and are
being evaluated

2.6 - Performance of meatpackers against Forest PosiƟve Approach including
progress on delivery across enƟre operaƟons

4.1 - Priority producƟon landscapes idenƟfied

Narrative: we are also engaging our
direct suppliers on their own
commitments to sourcing DCF beef
from Brazil, and their efforts in
cascading them to their suppliers

Yes - Narrative

Narrative: we are also engaging
our direct suppliers on their own
commitments to sourcing DCF
beef from Brazil, and their efforts
in cascading them to their
suppliers

Sourcing
Deforestation Free
Beef | Sainsbury's:

Narrative: Through the coalition we
have informed and engaged the
two large meatpackers currently in
our supply chain and assessed
their performance against the
criteria through a questionnaire
sent this year.

Yes - Narrative

Narrative: Through the coalition
we have informed and engaged
the two large meatpackers
currently in our supply chain and
assessed their performance
against the criteria through a
questionnaire sent this year.

Sourcing
Deforestation Free
Beef | Sainsbury's:

Narrative: Through the coalition we
have informed and engaged the
two large meatpackers currently in
our supply chain and assessed
their performance against the
criteria through a questionnaire
sent this year.

Yes - Narrative

Narrative: Through the coalition
we have informed and engaged
the two large meatpackers
currently in our supply chain and
assessed their performance
against the criteria through a
questionnaire sent this year.

Sourcing
Deforestation Free
Beef | Sainsbury's:

In 2023 and 2024 we are
supporting an initiative in the Mato
Grosso state of Brazil, facilitated by
IPAM, with a £100,000 investment.
The landscape initiative aims to set
up regional level structures and
interventions to enable
transformation of soy and cattle
producing landscapes. This
initiative mirrors the state
government strategy, to protect,
conserve and include (PCI) people
and nature at a local level. The
project will support farmers across
6 regions in the state through a
variety of local actions such as
payments for ecosystem services,
pathways to certification,
smallholder action plans,
safeguards for indigenous
communities and ecosystem
restoration. We are supporting this
project alongside other CGF Forest
Positive Coalition members Nestle
and Jeronimo Martins

Yes In 2023 and 2024 we are
supporting an initiative in the
Mato Grosso state of Brazil,
facilitated by IPAM, with a
£100,000 investment. The
landscape initiative aims to set up
regional level structures and
interventions to enable
transformation of soy and cattle
producing landscapes. This
initiative mirrors the state
government strategy, to protect,
conserve and include (PCI)
people and nature at a local level.
The project will support farmers
across 6 regions in the state
through a variety of local actions
such as payments for ecosystem
services, pathways to
certification, smallholder action
plans, safeguards for indigenous
communities and ecosystem
restoration. We are supporting
this project alongside other CGF
Forest Positive Coalition
members Nestle and Jeronimo
Martins

Sourcing
Deforestation Free
Beef | Sainsbury's:

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://sourceup.org/in
itiatives/western-mato
-grosso

4.0 - Element 4: Landscape engagement



BEEF
(and other cattle-derived

products)
Publicly reported value and

method provided in 2024

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope represents)

Link to publicly
available source Target

(Optional)

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

4.2 -  Methodology used to idenƟfy priority producƟon landscapes to transform
to
forest posiƟve

4.3 - # of landscape iniƟaƟves currently engaged in

Working with the CGF, we
collectively developed an approach
to identifying landscapes to invest
in. This is in order to ensure the
initiative has the fundamental
conditions which will allow it to
deliver long term change in the
landscape. These are aligned to the
Forest Positive Coalition landscape
principles and the Landscape
Reporting Framework This involves
examining 4 areas: 1. Funding:
there should be clear incentives for
producers to adopt more
sustainable practices. Initiatives
should also have long term plans to
access funding beyond
Sainsbury’s, in order to maximise
impact and ensure resilience. 2.
Multistakeholder partnerships and
governance: initiatives need to
engage with local stakeholders,
particularly farmers/ growers, in a
shared vision for the landscape.
There should be clear processes to
encourage collaboration and
resolve any trade-offs. This also
includes ensuring government
support for the initiative, to ensure a
conducive regulatory framework,
and private sector support, to
demonstrate a market demand for
more sustainable products. 3.
Action Plan: initiatives should have
a plan to establish DCF sourcing
areas, conserve/ restore forests
and natural habitats and clear
targets with baselines and
milestones. 4. Monitoring Reporting
and Verification: the initiative should
have systems to track progress
against KPIs. This includes using
the Landscape Reporting
Framework.

Yes Working with the CGF, we
collectively developed an
approach to identifying
landscapes to invest in. This is in
order to ensure the initiative has
the fundamental conditions which
will allow it to deliver long term
change in the landscape. These
are aligned to the Forest Positive
Coalition landscape principles
and the Landscape Reporting
Framework This involves
examining 4 areas: 1. Funding:
there should be clear incentives
for producers to adopt more
sustainable practices. Initiatives
should also have long term plans
to access funding beyond
Sainsbury’s, in order to maximise
impact and ensure resilience. 2.
Multistakeholder partnerships and
governance: initiatives need to
engage with local stakeholders,
particularly farmers/ growers, in a
shared vision for the landscape.
There should be clear processes
to encourage collaboration and
resolve any trade-offs. This also
includes ensuring government
support for the initiative, to ensure
a conducive regulatory
framework, and private sector
support, to demonstrate a market
demand for more sustainable
products. 3. Action Plan:
initiatives should have a plan to
establish DCF sourcing areas,
conserve/ restore forests and
natural habitats and clear targets
with baselines and milestones. 4.
Monitoring Reporting and
Verification: the initiative should
have systems to track progress
against KPIs. This includes using
the Landscape Reporting
Framework.

Sourcing
Deforestation Free
Beef | Sainsbury's:

Methodology for
identifying landscapes
to invest in is
available here:

1 Yes - Quantitative 1 Sourcing
Deforestation Free
Beef | Sainsbury's:

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/palm-
oil

https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef



BEEF
(and other cattle-derived

products)
Publicly reported value and

method provided in 2024

Publicly reported value or
narrative for 2025 reporting on

2024 data

Methodology for
value reported

Scope
(materials/products

in-scope of the
reported value, and
proportion of total
commodity volume

that scope represents)

Link to publicly
available source Target

(Optional)

Will your company be able to publicly
report on this KPI by June 30th?

(Select option from the dropdown)

4.4 - For each landscape iniƟaƟve your company is currently engaged in,
informaƟon on:
a. Name, locaƟon, Ɵmeline and other partners involved
b. Report on the iniƟaƟve’s goals and progress reflecƟng the indicators of the
FPC’s Landscape ReporƟng Framework
c. Report on the maturity of the iniƟaƟve (linked to the ISEAL Core Criteria for
Mature Landscape IniƟaƟves and the FPC’s blueprint components)

1) Downscaling Mato Grosso’ s PCI
startegy to upsale impacts in Mato
Grosso Brazil, target to 2030.
2) Financial support
3) Landscape assessments,
establishing local governance
structures, payments for forest
assets, forest resotiration,
supporting compliance iwth the
Brazilian Forest Code, RTRS
certification, publishing guidance on
safeguarding human rights of
indigenous people
4) Aiming to enable the increase in
production of commodities whilst
maintaining natural landscapes by
building governance, knowledge,
goals and baselines at local levels.
5) The landscape initiative aims to
set up regional level structures and
interventions to enable
transformation of soy and cattle
producing landscapes. This
initiative mirrors the state
government strategy, to protect,
conserve and include (PCI) people
and nature at a local level

Yes 1) Downscaling Mato Grosso’ s
PCI startegy to upsale impacts in
Mato Grosso Brazil, target to
2030.
2) Financial support
3) Landscape assessments,
establishing local governance
structures, payments for forest
assets, forest resotiration,
supporting compliance iwth the
Brazilian Forest Code, RTRS
certification, publishing guidance
on safeguarding human rights of
indigenous people
4) Aiming to enable the increase
in production of commodities
whilst maintaining natural
landscapes by building
governance, knowledge, goals
and baselines at local levels.
5) The landscape initiative aims
to set up regional level structures
and interventions to enable
transformation of soy and cattle
producing landscapes. This
initiative mirrors the state
government strategy, to protect,
conserve and include (PCI)
people and nature at a local level

Sourcing
Deforestation Free
Beef | Sainsbury's:
https://www.about.sai
nsburys.co.uk/sustain
ability/plan-for-better/o
ur-stories/2023/sourci
ng-deforestation-free-
beef

https://sourceup.org/in
itiatives/western-mato
-grosso


