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Mike Coupe K (CEO, Sainsbury’s)
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Greg Creed K (CEO, Yum! Brands)
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Thought Leaderf>4Ea—

Brian Newman K (Executive Vice President,
Global Operations, PepsiCo)
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Stefano Pessina K (Executive Vice Chairman
and CEO, Walgreens Boots Alliance)
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UHRETIEFOERLDD. BEETHZIILAN—H—N
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2016~2017F0 5 O—NILRBREI2—ICEITERRER

BIRLT=% BIRShi-fz BN fHiAE
Amazon CKE) Whole Foods Market CKE) 13768 KL
Hershey CKE) barkTHINS CKE) [RT—2BL
PepsiCo CKE) KeVita CKE) 2{8FIL

Roark Capital Group CKE)

Jimmy John's CGKE)

ARF-5BL

US Foods CKE)

FirstClass Foods CKE)

[RT-2%BL

Constellation Brands CKE) High West Distillery CKE) 1.6 BFL
The Campbell Soup Company CKE) Habit (KE) 0.32 fEKrL
Tyson Foods CKE) AdvancePierre Food Holdings CkE) 32(BF L
Sovos Brands CKE) Michael Angelo’s Gourmet Foods CKE) RRT—EBL
Walmart CKE) Jet CKE) 33 ErIL
Gores Holdings CGKE) Hostess Brands CGk[E) 23 BRI
Southern Wine & Spirits CKE) Glazer's CKE) 170 &KL
WestRock CKE) Multi Packaging Solutions CKE) 23f8FL
Apollo Global Management CKE) The Fresh Market CKE) 14 BRI
InBev CKE) Karbach Brewing CKE) DRT—2BL
Post Holdings CKE) Weetabix (Z[E) 18 KL
TSG Consumer Partners (KE) Brewdog (EE) 1.24 gRL
Sysco CKE) Brakes Group (¥[E) 31 &R
Kellogg's CKE) Parati Group (F5>)L) 4.3 BRI
Coca-Cola CKE) Coca-Cola Beverages Africa (757 7'J%) 31.5 BFIL
MTY Food Group (h7%) Kahala Brands CKE) 3.1 &R
Pernod Ricard (75>2) Smooth Ambler CKE) [RT—E2BL
Danone SA (75>X) WhiteWave Foods (KE) 125 EFIL
Reckitt Benckiser (&E) Mead Johnson Nutrition CKE) 166 BFIL
Reckitt Benckiser (&E) Mead Johnson CKE) 179 BFL
Parmalat (1417) Karoun Dairies & Central Valley Cheese CKE) 1.3 KL
Bayer (F-1v) Monsanto CGKE) 660 KL
JAB Holdings (Lot>7)L%) Krispy Kreme CKE) 14 BRI
JAB Holdings UL t>7)LY) Panera Bread CKE) 75 KL
Thai Union (%) Red Lobster Seafood Restaurants CKE) 5.75 BRI
Charoen Pokphand Foods (%-1) Bellisio Foods (KE) 1 EFIL

El seven & Holdings (B%) Sunoco LP (KE) 33 @KL

EA iFood (75o1) SpoonRocket (K[) BARF—EBL

EB Britvic @) Bela Ischia (75)1) 0.66 fEKIL

m Tesco (EE) Booker Group (%) 46 EFIL

E3 Asahi (a%) Miller Brands UK () 29 BKIL

m Lactalis (75>%) Omira (k1Y) RRT—EBL

E Gruppo Campari (147) Grand Marnier (75>2) 6.16 BRI

EE Mitsubishi (84) Lawson (B7) 14 BEL

Ef] Toridoll Holdings (B%) Tam Chai Yunnan Noodles (&%) 1.32 BRI

m Asahi (B%F) SABMiller East Europe (23—0Ov/Y) 66 fErJL

FEl Thai Union (%) Riigen Fisch (k1) 0.461 KL

m Adeptio (<)L iE) Americana Group (77z—") 23.5 BRI

m Grupo Bimbo (xX#20) Adghal (£ova) RRTF—E2BL

m Grupo Bimbo (x*%>1) Panrico (2x-1>) 2.09 fgRL

China Modern Dairy (&) 10.67 KL
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